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Department Store Division in brief
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Share of Stockmannôs

revenue in 2010 

EUR 1 099.9 million, 60%

Share of Stockmannôs

operating profit in 2010 

EUR 32.9 million, 34%



Development of Department Store Divisionôs revenue
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Development of relative gross margin
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Development of operating profit
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1880 

First Department Store

A company with great history

1989

Stockmannôs first store in Russia 

was opened in GUM in Moscow

1998 
Stockmannôs first 
department store in Russia 
was opened in Moscow 

1996 

Stockmannôs opened its 

first department store 

abroad in Tallinn, Estonia 

1862

Stockmann was founded
1930 

The new Helsinki downtown department 

store was opened

2003

Stockmann opened a 

department store in Riga, 

Latvia
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Many brands ïmany channels

FINLAND

Å7 department stores

Å7 Academic Bookstores

ÅHobby Hall mail order sales, online store and 1 store

Å14 Stockmann Beauty stores

Å4 Zara stores

Å1 Outlet

ESTONIA

Å1 department store

Å1 Outlet 

LATVIA

Å1 department store

RUSSIA

Å7 department stores

Å1 shopping centre

Å20 Bestseller stores

Å2 Outlet stores

ONLINE STORES

Åstockmann.com in Finland

Åakateeminen.com in Finland

Åhobbyhall.fi in Finland
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Market coverage
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Revenue by market in 2010

Ekaterinburg



Business concept ïMore than I expected

Department store chain operating in Finland, Russia, and the

Baltics, including distance retailing in Finland. Stockmann

department stores offer one stop shopping experience with

excellent quality and competitive prices for a wide customer

group. Product selection includes fashion, cosmetics, home

decoration, consumer electronics, sports, books, stationary,

and food. Stockmann offers additional services to complete the

product selection. Excellent customer service is our priority

and we always target to exceed our customersôexpectations.
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Among leading European department stores chains
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The Stockmann brand
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More than I expected

Wide and unique assortment of high quality

Excellent and professional customer service

Competitive price-quality ratio

Inspiring shopping milieu

Modern and international atmosphere



Wide and unique assortment



Wide and unique assortment

* Books sold only in Finland

Over 1.5 million SKUôs

ïthousands of brands

Fashion & Cosmetics

51%
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Stockmann brands

CMD 7.9.2011 14

ÅDesigned and sourced by Stockmann 

ÅMajor part of sales in medium/lower medium 

price category in Fashion and Home

ÅMainly produced in tight co-operation with 

Stockmannôsown buying offices



Tiina Railio
Merchandise Director

Minna Pirttiaho-Timonen
Merchandise Area Director

Fashion

Satu Nylén
Merchandise Area Director

Home 

Kirsti Manninen
Merchandise Area Director

Own Brands

Pia Almi
Merchandise Planning

Director

Pirjo Pyykkö-Tuominen
Merchandise Director, Food

Gross margin %

2010 (2009)

Stock turn

2010 (2009)

42.4 (38.3) 4.7 (4.7)

Major change process in 2010ï2013 

Oracle ERP project in 2011ï2014

Efficient buyer-planner chain organisation
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Competitive price / quality ratio

Price/quality ratio of all items in each price category must be 

competitive and reliable in all markets we operate.
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Excellent and professional customer service
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ÅOver 40 million customers in 2010 with an average purchase of ~ ú23

Å~7 000 sales persons

72 %
75 %

79 %

25 %

40 %

55 %

70 %

85 %

100 %

2008 2009 2010

Customer Service Quality in Finland, Baltics and Russia
2008ï2010 

FinBaRu



Finland Abroad

53% 47%

Loyal Customers in 2010 

Over 2 million loyal customers

Å~70% of revenue from loyal customers

ÅCo-branded program; in Russia with 

Citibank, in Finland and Baltics with 

Nordea
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Monthly loyal customer marketing



Inspiring shopping milieu

LARGE UNITS

ÅFlagship 50 000 m2+ Helsinki

ÅCategory A 15 000 m2+ St Petersburg

ÅCategory B 10 000 m2+ Tapiola, Tampere, Turku, Jumbo, 

Itäkeskus, Tallinn, Riga, Mega South, 

Mega East, Mega North, Rostokino

ÅCategory C 8 000 m2+ Metropolis, Ekaterinburg

TOTAL SALES AREA ~200 000 m2
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Helsinki Flagship Store

ÅOpened originally in 1930

ÅLargest department store in the 

Nordic Countries

ÅAmong the five largest department 

stores in Europe

ÅApprox. 50 000 m2 of retail space, 

of which ~7 000 m2 rented out

Å12 million customers annually

ÅDelicatessen totalling 500 m2 on 

one floor

ÅCustomer parking for 600 cars
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