


OUR MISSION & VISION

Seppala inspires and encourages
people to enjoy fashion according
to their own style.

Seppéla is a brave and
easy-to-approach fashion chain.
Cu s t o mmeat \santed choice.



FROM CLOTHING STORE
TO FASHION HOUSE
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227 STORES IN OVER A HUNDRED CITIES
IN 6 COUNTRIES

Moscow 10

Mega South
Mega North
Marino

Real Signalniy
Real Brateevo
Mega East
Megapolis
Rostokino
Rechnoy Vokzal
Gagarinski

Primorskij
Udelnyj Park
Grand Canyon
Piter

Mega Dybenko
Raduga

Mega Parnas
Rodeo Drive
June
Baikonurskiy
Felichita
Akademicheskij
Nevskiy Center
Gallery

Kolpino

Mega
Karnaval
Greenwich
Komsomall

Finland
Russia

Estonia
Latvia

Lithuania

Ukraine

Others 17

Samara Park House
Yaroslavl Vernissage
Voronezh

-Moskovskiy Prospekt

-Chizov Gallery
-Grad

Kolomna Rio Grande
Rostov-On-Don:

- Mega

- Golden Babylon
Adygea Mega
Volgograd

Volzhskiy Volga Mall
Novosibirsk Mega
Omsk Mega

Nizhny Novgorod:
- Mega

- Fantastika
Kazan:

- Mega

- Park House



EXPANSION IN RUSSIA IN 2011

AGalleria St Petersburg 4/2011
AGagarinski Moscow 4/2011
AKolpino St Petersburg 6/2011

AChertanavo Moscow  10/2011
AVictoria Plaza Ryazan 10/2011




KEY FIGURES IN 2010

40 million visitors

Revenue 143 mu : ¥ W 20 million products sold
Operating profit 9 mu .

700 000 Seppala Club
members

225 stores
in 6 countries,

in 4 time zones,
with a total of
approx. 100 000 m?,

avg. store size 500 m?

1 500 employees
in 6 countries




REVENUE BY MARKET IN 2010

Russia & Ukraine
22 %

\

Finland
66 %






SEPPALA COLLECTIONS

A S e p p 2desigdess create 12 collections annually

A Over 5 000 unique Seppéala products per year

FOR WOMEN: FOR MEN: FOR YOUTH:

5 u B -
STREET WEAR
) SEPPALA

SEPPALA BASICS

SEPPALA
GREAT GIR

Ls SEPPALA KIDS

SEPPALA KIDS



TARGET CUSTOMERS

S e p p @ rmaf fosus is on women
of age 2571 35, interested in fashion.

The Seppala collections are
affordable priced fashion for women,
) men, teenagers, and children.
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i Packed with extensive assortments
and fun shopping experiences,

each store offers everyday fashion

for customers of every age and size.




REVENUE BY BUSINESS AREAS IN 2010

Cosmetics
4 %
Men's fashion ‘
12 %

Children's fashion
16 %

Ladies fashion
68 %

Clothing 60 %
Accessories 20 %
Lingerie 15 %
Shoes 5 %
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FASHION ORIENTED RUSSIAN WOMEN Seppéilii
2004 - 2011




FASHION COMPETITORS IN RUSSIA

High price
Top Shop
Promod
Zara
Sela Stradivarius
Vero Moda
Bershka High
Low Reservdd Lindex [RIuirl Pull&Bear Eashi
) . asnion
Fashion Ofstin _ evel
level Zolla Oggi eIy Lem
Terranova Jennifer

New fyorker

Low price
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OPERATING MODEL

A Headquarters in Vantaa, Finland
A Chain management and support
to stores in every country

A In Russia local sales organization,
administration services from the Group

A Own design in Finland and most of
purchases from Asia

A Logistics centre in Vantaa, Finland,
replenishments services in Russia
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REVENUE IN JANUARY - JUNE

+8% +4% - 4% + 6% - 3%
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http://www.seppala.fi/
http://www.google.fi/imgres?imgurl=http://www.metropolia.fi/fileadmin/user_upload/Yleiset/Facebook-icon.png&imgrefurl=http://www.metropolia.fi/palvelut/kirjasto/&usg=__nJMaLDWVo5TeSaCifyrPK5RItxQ=&h=512&w=512&sz=44&hl=fi&start=2&zoom=1&tbnid=5DyhH8M7S3rMYM:&tbnh=131&tbnw=131&ei=HaNfTr7CFqKk4gTeuNz8Dw&prev=/search?q=facebook&hl=fi&gbv=2&tbm=isch&itbs=1
http://www.google.fi/imgres?imgurl=http://www.metropolia.fi/fileadmin/user_upload/Yleiset/Twitter-Icon.png&imgrefurl=http://www.metropolia.fi/palvelut/kirjasto/&usg=__xRNZne2pbflr0cWghJIIhzBoo9A=&h=256&w=256&sz=27&hl=fi&start=1&zoom=1&tbnid=FbMT-lNSzauZsM:&tbnh=111&tbnw=111&ei=QaNfTsLbG4jf4QS_obAP&prev=/search?q=twitter&hl=fi&gbv=2&tbm=isch&itbs=1
http://www.google.fi/imgres?imgurl=http://1.bp.blogspot.com/-_lau5grcugM/ThgzkYFAzmI/AAAAAAAAAMM/KFevXjb1hqs/s1600/blogspot+icon.png&imgrefurl=http://computertabloid.blogspot.com/2011/07/new-blogspot-2011.html&usg=__RmQih8dPeASA-NncQLc0NHV3w5w=&h=320&w=320&sz=42&hl=fi&start=1&zoom=1&tbnid=9wjf_SbOnx2QJM:&tbnh=118&tbnw=118&ei=bqNfTu_QCuL64QTYwYE7&prev=/search?q=blogspot&hl=fi&gbv=2&tbm=isch&itbs=1
















