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2011 in brief 

ÅRevenue grew by 10.1% to all-time high, 

EUR 2 005.3 (EUR 1 821.9 million) 

ÅOperating profit EUR 70.1 million  

(EUR 88.8 million) 

ÅEarnings performance improved 

significantly towards the end of the year, 

in Q4 operating profit clearly better than in 

2010 ï up 22.1%  

ÅEarnings per share EUR 0.43 (EUR 1.10) 

ÅNumber of shareholders grew to  

56 000 shareholders, mainly due to 

exercise of Loyal Customer share options  

ÅCelebrating the 150th anniversary in 2012 
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Background for 2011 

ÅStockmannôs major capital expenditure projects  

(Nevsky Centre, Helsinki enlargement, Ekaterinburg) 

completed in late 2010 and early 2011  

 Ą Costs all year in 2011, though revenue not 

sufficient to cover the costs before Q4 2011 

ÅExceptionally weak affordable fashion market in 

particular in Sweden 

 Ą Lindex has gained market share and succeeded 

well in the tough market 

ÅIncreased uncertainty in the market after the second 

quarter, due to the unresolved European debt crisis 

ÅPositive market development continued in Russia  

and the Baltic countries 
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Revenue and operating profit in 2011 

REVENUE (excl. VAT)  

EUR 2 005.3 mill. (EUR 1 821.9 mill.) 

+10.1% 

Department  

Store Division 

EUR 1 236.9 mill. 

Lindex 

EUR 624.1 mill. 

Seppälä 

EUR 143.8 mill. 

OPERATING PROFIT 

EUR 70.1 mill. (EUR 88.8 mill.) 

-21.0% 

Department  

Store Division 

EUR 35.2 mill. 

Lindex 

EUR 41.2 mill. 

Seppälä 

EUR 1.4 mill. 

62% 

31% 

7% 
45% 

53% 

2% 
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Revenue by market in 2011 

Finland 
51% 

Sweden and Norway 
25% 

Russia and Ukraine 
17% 

Baltic countries and 
Central Europe 

7% 
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RUSSIA 

FINLAND 

SWEDEN 

NORWAY 

ESTONIA 

LATVIA 
LITHUANIA 

UKRAINE 
CZECH 

REPUBLIC 

SLOVAKIA 

BOSNIA AND 

HERZEGOVINA 

SAUDI ARABIA UNITED ARAB 

EMIRATES 

CHINA 

INDIA 

BANGLADESH 

PAKISTAN 

POLAND 

TURKEY 

Department Store Division, Lindex and Seppälä 

 

Lindex and Seppälä 

 

Groupôs purchasing offices 

ICELAND 

FINLAND 

Å7 Department stores 

Å7 Academic Bookstores 

ÅHobby Hall mail order sales 

 and 1 store 

Å13 Stockmann Beauty stores 

Å4 Zara stores 

Å1 Outlet store 

Å56 Lindex stores 

Å138 Seppälä stores 

 

SWEDEN 

Å208 Lindex stores 

 

NORWAY 

Å97 Lindex stores 

 

ESTONIA 

Å1 Department store 

Å7 Lindex stores 

Å20 Seppälä stores 

Å1 Outlet store 

 

 

SLOVAKIA 

Å4 Lindex stores 

 

POLAND 

Å4 Lindex stores 

 

BOSNIA AND HERZEGOVINA 

Å3 Lindex franchising stores 

 

ICELAND 

Å1 Lindex franchising store 

 

SAUDI ARABIA 

Å18 Lindex franchising stores 

 

UNITED ARAB EMIRATES 

Å2 Lindex franchising stores 

 

ONLINE STORES 

Åstockmann.com in Finland 

Åakateeminen.com in Finland 

Åhobbyhall.fi in Finland 

Ålindex.com in the EU area  

and Norway 

Åseppala.fi in Finland 

LATVIA 

Å1 Department store 

Å7 Lindex stores 

Å11 Seppälä stores 

 

LITHUANIA 

Å10 Lindex stores 

Å10 Seppälä stores 

 

RUSSIA 

Å7 Department stores 

Å1 Shopping centre 

Å1 Concept store 

Å17 Lindex stores 

Å48 Seppälä stores 

Å18 Bestseller stores 

Å1 Outlet store 

 

UKRAINE 

Å2 Seppälä stores 

 

CZECH REPUBLIC 

Å13 Lindex stores 

 

Stockmann today:  

over 700 stores in 15 countries 
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Revenue in 2011 

ÅRevenue in Q4 up 8.5% to EUR 626.1 million  

(EUR 576.9 million) 

Record-high Crazy Days campaign in October 

Christmas sales in line with expectations 

Lindexôs revenue improved towards the end of the year 

Strong cash flow from operating activities, EUR 179.8 

million (EUR 108.2 million)  

Å2011 revenue up 10.1% to all-time high, EUR 2 005.3 

million (EUR 1 821.9 million) 

Substantial growth in the Russian market due to Nevsky 

Centre, Ekaterinburg and Moscow department stores 

Enlarged Helsinki flagship 

Expansion and success of the Lindex fashion chain  

Good performance of all divisions in the Baltic countries 

Strengthened Swedish krona and Norwegian krone 
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Quarterly revenue, Stockmann Group 
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Development of revenue, Stockmann Group 
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Operating profit in 2011 

ÅOperating profit in Q4 increased by 22.1% to EUR 

59.3 million (EUR 48.5 million) 

Growth of operating costs slowed down 

Department Store Division and Lindex increased their 

operating profit 

Q4 represented 85% of the full-year operating profit  

ÅOperating profit in 2011 decreased to EUR 70.1 

million (EUR 88.8 million) due to weak performance 

in Q1 

Costs and depreciation significantly up due to expansion 

Improved performance in the Department Store Division 

ÅFull-year relative gross margin 48.7% (49.9%) 

Decrease mainly in affordable fashion businesses 
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Quarterly operating profit, Stockmann Group 
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Development of operating profit, Stockmann Group 
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Profit for 2011 

ÅPoor H1 pressing down the figures 

ÅNet financial expenses EUR 34.4 

million (EUR 14.6 million) 

Increased interest-bearing liabilities  

Higher market interest rates 

Non-recurring foreign exchange 

losses EUR 1.1 million (vs. gains 

EUR 7.2 million in 2010) 

ÅProfit before taxes EUR 35.7 million 

(EUR 74.2 million) 

In 2010 the positive effect of taxes 

EUR 4.2 million 

ÅProfit for the year EUR 30.8 million 

(EUR 78.3 million) 

ÅEarnings per share EUR 0.43  

(EUR 1.10) 
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0,0

0,5

1,0

1,5

2,0

2007 2008 2009 2010 2011*

EUR

Earnings per share and dividend 

ÅDividend proposal per share:  

EUR 0.50 (116.2% of EPS) 

ÅTotal amount of proposed 

dividend: EUR 35.9 million  

* Dividend proposal to the AGM 
Earnings per share 

Dividend per share 
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Key figures in 2011 

 

             1-12/2011 1-12/2010 

Revenue  EUR mill. 2 005.3 1 821.9 

Operating profit EUR mill.  70.1 88.8 

Profit before taxes EUR mill.  35.7  74.2 

Earnings per share EUR 0.43 1.10 

Cash flow from operating activities EUR mill. 66.2 91.8 

Equity ratio % 42.2  43.1 

Gearing %  95.3 87.7 

ROCE  % 4.1 5.8 

Boardôs proposal for dividend EUR 0.50 0.82  
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Strategy 2012ï2016: Heading for profit  

ÅThe slow market development affects the strategy but the core remains 

as it is ï profitable growth in present and new markets 

ÅCapital expenditure to decrease and be clearly below depreciation in 

2012ï2014, after the major investment programme 

ÅFocus on utilizing the full potential of existing assets 

ÅClose follow-up of costs and inventories 

ÅLong-term financial targets remain unchanged,  

but the timetable is challenging if the present  

market development continues 

ÅEnlargements and renovations of current  

department stores: Tampere 2014, Tapiola 2016 

ÅExpansion of Lindex in particular to continue 

Focus on Russia and Eastern Central Europe  

(Czech Republic, Poland, and Slovakia) 
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EUR mill, exclusive of VAT 1/2012 Change, 
% 

Department Store Division, Finland 61.1 2.9 

Department Store Division, international operations 35.7 24.3 

Department Store Division, total 96.8 9.9 

Lindex, Finland 5.1 9.1 

Lindex, international operations 37.9 7.3 

Lindex, total 42.9 7.5 

Seppälä, Finland 7.0 15.4 

Seppälä, international operations 4.2 24.4 

Seppälä, total 11.3 18.7 

Operations in Finland, total 73.2 4.4 

International operations, total 77.8 15.4 

Stockmann Group total 151.0 9.8 

Revenue in January 2012 
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Outlook for 2012 

ÅChallenging to assess the outlook due to unstable world economy and the 

unresolved European debt crisis 

ÅVisibility in the retail market continuously weak: high uncertainty and low 

consumer confidence may affect consumersô willingness to purchase  

ÅMarket in Russia and the Baltic countries likely to continue to grow 

ÅAffordable fashion market expected to improve compared to 2011 

ÅDiscontinuation of Bestseller franchising business in 2012 to improve the 

operating profit in the future: targeting a positive operating result in Russia 

excluding Bestseller operations in 2012 

ÅCapital expenditure clearly below depreciation, approx. EUR 50 million 

ÅStockmann Groupôs revenue expected to grow in 2012, operating profit 

expected to be above the figure for 2011 

Provided that market sentiment does not significantly worsen  

ÅQ1 operating result negative due to normal seasonal variation 
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Department Store Division 

Maisa Romanainen 

Executive Vice President 

Director of Department Store Division 

 



Highlights in 2011 

20 

January February March April October 

ERP renewal project with Oracle 

February 

Loyalty level 

óFirstô introduced 

in Finland 

March 

Opening of the 

Ekaterinburg 

Department Store 

April  

First Crazy 

Days in St 

Petersburg 

January 

Moscow logistics centre  

moved to Shodnaya 

October 

First Crazy 

Days in 

Ekaterinburg 
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Department Store Divisionôs revenue in Q4 2011 

ÅRevenue up 9.4% to EUR 408.5 

million (EUR 373.4 million) 

Finland up 2.8%  

International operations up 28.1% 

ÅShare of international operations 

31.1% (26.6%) 

ÅHelsinki department store continued  

its good performance 

ÅAll Russian department stores 

showed growth ï St Petersburg the 

largest department store outside 

Finland 

ÅNevsky Centreôs retail space 100% 

occupied 
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Department Store Divisionôs revenue in Q4 2011 

ÅClear growth in the Baltic countries, 

both in Tallinn and Riga  

ÅSuccessful Crazy Days with a 

growth of 19%  

ÅE-commerce growth stronger than 

the retail average, including Hobby 

Hall, Stockmann.com and 

Akateeminen.com. 

ÅFashion and sports market 

challenging due to weather 

conditions 

ÅBestsellerôs performance weak 
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+13% 

Hobby Hall has been integrated into the 

Department Store Division since 1 January 2010. 

The Department Store Divisionôs figures and 

indexes include Hobby Hall (exclusive of HHôs 

closed international operations). 

 

Quarterly revenue, Department Store Division 

23 

+15% 

+13% 

+9% 
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Department Store Divisionôs operating profit in Q4 2011 

ÅRelative gross margin 42.1% (42.9%) 

ÅGross margin remained good in all markets 

despite of market driven sales boosting 

activities and the challenging rouble rate 

ÅOperating profit clearly up by EUR 8.7 

million to EUR 39.6 million (EUR 30.9 

million) 

ÅOperating profit improved clearly in all 

markets: Finland, Baltics and Russia 

ÅStrong cost control; lower share of costs 

than in Q4 2010 

ÅDepreciations increased by 30% y-o-y 

ÅBestsellerôs performance weak 
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Quarterly operating profit, Department Store Division 
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Department Store Divisionôs full year revenue 

ÅThe Department Store Divisionôs revenue up 12.5% to EUR 1 236.9 million 

(EUR 1 099.9 million) 

 

ÅRevenue in Finland up 4.2% to EUR 861.4 million (EUR 826.4 million) 

Good development in the enlarged Helsinki flagship department store  

Success of the Crazy Days campaigns in April and October 

 

ÅRevenue in international operations up 37.3% to EUR 375.6 million (EUR 

273.6 million) 

30.4% (24.9%) of the Divisionôs total revenue 

Baltic countries up 11.5% to EUR 91.3 million  

Russia up 48.3% to EUR 284.3 million 

 

ÅRevenue in Russia significantly up thanks to the new department stores in St 

Petersburg and Ekaterinburg as well as good performance in Moscow units 
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Development of revenue, Department Store Division 

+9% Ñ0% 

-12% 

+8% 

+12% 
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Department Store Divisionôs full year gross margin 

ÅRelative gross margin on a good level, at 

41.2% (41.7%).  

ÅMove of the Russian logistics centre in 

the beginning of the year caused pressure 

for gross margin as spring merchandise 

arrived late to the stores 

ÅMarket pressure for sales boosting was 

high throughout the year in Finland and 

Russia 

ÅCustomer loyalty remained at a very high 

level, and the amount of loyal customers 

grew to 2.6 million (2.3 million in 2010) 

Å58% of loyal customers live outside 

Finland 
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Department Store Divisionôs full year operating profit 

ÅOperating profit increased to EUR 

35.2 million (EUR 32.9 million).  

ÅAfter weak Q1, earnings started to 

improve and the important Q4 was 

clearly better than in 2010 

Å139 000 sqm of new retail space 

during the enlargement period  

ÅDepreciations increased by 39% to 

EUR 43.2 million (EUR 31 million), 

mainly due to enlargement projects 

ÅStock rotation has remained good and 

the opening stock for 2012 is on 

planned level 
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Development of operating profit,  

Department Store Division 

Operating profit 

Other operating income 

% of revenue 30 9.2.2012 



Projects 

ÅOpening of the Tampere department 

store enlargement and renewal in rented 

premises estimated to take place in 2014 

due to delays in detail planning process. 

The enlarged store to have 15 000 sqm 

of retail space (now 11 000 sqm).  

ÅPlans for the new Tapiola department 

store proceeding and the new store 

targeted to be opened in 2016, 

depending on the overall city planning. 

Stockmann to operate in current 

premises until new rented premises are 

opened. 

ÅAkateeminen.com webstore for books 

under reconstruction and to be re-

opened in autumn 2012. 
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